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SUMMARY of  CHAPTER 

  Mission 

M ission statement: We are a student-based organization that seeks learning through pro-

fessional development and networking with business professionals.  Our goal is to foster a 

professional business attitude among all members through participation in chapter activities and to en-

hance students’ ability to secure a successful career upon graduation.  We also strive to improve the lives 

of others through community service.   Finally, we adhere to the University’s core values.  ▄ 

Summary 

 The chapter has accomplished or partially 

accomplished 86 percent of its goals, and will 

have fully accomplished 92 percent by semester’s 

end.   

 Our chapter has almost tripled in size 

from the fall semester, 

and it is still growing.  

Improvements in 

chapter operations 

and communica-

tions have led to 

greater participation 

and satisfaction among members.   This has, in 

turn, generated a fundraising surplus that will 

enable our chapter to send six delegates, two 

more than originally planned, to the International 

Collegiate Conference (ICC).   Specifically, we 

will have raised almost $7244 ($157 per member) 

more than doubling our fundraising goal.  At pre-

sent, we have an overreliance on two events, so 

we need to develop another consistent fundraiser.  

 We will sell Saint Leo logo t-shirts with 

our spring care package promotion, which may 

be the answer.  The spring semester brought ma-

jor challenges: four board members were asked to 

step down because their performance was lack-

ing; and three students who agreed to attend the 

Student Government Association leadership con-

ference did not attend, which resulted in our 

placement on probation., and those students be-

ing excluded from attending the ICC.  Although 

difficult, these situations have strengthened the 

chapter by improving accountability and in-

stalling a culture of reward and consequence.   A 

new board has been installed.   

 Members have had the opportunity to at-

tend 22 different professional development 

events and a plethora events with the School of 

Business.  The chapter sent nine students to a re-

gional conference in Miami hosted by Florida In-

ternational University and the University of 

South Florida.   An area of great improvement and 

reward has been our ongoing relationship with 

the local Boys and Girls Club.   We visited their 

location three times and invited them to campus 

twice.   We are exploring expanding the relation-

ship further.   We are judging a DECA (high 

school) competition in Orlando.     

 We are interacting with the business 

community more, including our alumni.   We in-

vited five alumni back to campus to speak about 

how to attain a job, what to expect when start-

ing, and the difficulties during the transition.   

These speakers have been well received.  ▄ 

86% accomplished  

22 events 

Membership 
increased 318% 

$7244 raised 



GOALS and ACTIVITIES   

   Professional Development 

i) We will organize three chapter speeches by 

local business leaders and provide a plaque from 

the chapter to each speaker.  The plaque has the 

University’s and AMA’s symbols, and is an excel-

lent advertisement for both.  Meetings are open 

and beneficial for all members. At least 10 mem-

bers will attend the meetings and we will attract 

three nonmembers.   Accomplished (six meetings) 

ii) We will hold an etiquette dinner, at least 15 

members will participate.  This ensures that 

members will dress and act with professionalism 

and decorum 

at business 

luncheons and 

dinners.  Accom-

plish (21 attended)  

iii) At least 

four members 

will partici-

pate in the University school-sponsored leader-

ship conferences (two), which trains students to 

be leaders.  Members develop skills that improve 

their leadership in the AMA and eventually in the 

workforce.  Accomplished  (four attended)  

iv) We will attend at least one professional meet-

ing of another University student organization.  

This exposes members to other disciplines and 

fosters the University core value of community.  

At least four members will attend.   Accomplished (six 

attended)  

v) We will attend four lectures sponsored by the 

School of Business.  This series brings successful 

business people to campus to discuss how they 

succeed in their industry.  Four students will at-

tend each lecture.   Partially accomplished (two meetings)  

vi) Ten members will attend the School of Busi-

ness’ International Business Conference in spring.   

This complements classroom learning.  Accomplished 

(11 attended)  

vii) Ten members will attend a seminar on leader-

ship by a University faculty member.  This will 

help groom our future leaders.  Accomplished (12 attend-

ed) 

viii) Ten members will attend a seminar on sales-

manship by a University faculty member.  These 

skills are necessary for recruiting new members, 

fundraising (especially the basketball tourna-

ment), and the SGU grant application.  Scheduled 

(March) 

ix) Ten members will attend a seminar on resume 

writing by a School of Business faculty member, 

which better prepares them to seek internships 

and jobs after graduation.  Accomplished (13 attended) 

o n-campus: We accomplished 80 percent of our objectives (one outside event was not scheduled), which increas-

es to 84 percent when including partial accomplishments.   They focused on: learning and 

networking with practitioners, leadership-training, and job preparation (e.g., etiquette dinner 

and resume writing).  Feedback from members, anecdotal and quantitative through surveys, in-

dicates that these projects are worthwhile.  Activities are designed for freshmen to seniors, so eve-

ryone benefits.  We want to develop the skills necessary to succeed after graduation.  We conducted and participated in 

more opportunities than anticipated in our plan., a total of 22 events.   We are working more with outside organizations 

and alumni.       

80% accomplished  

22 events  



 x) The Executive Board will attend a leadership 

workshop by a University faculty member.  It will 

provide the Executive Board with the skills to 

maximize the members’ efforts and allow the fac-

ulty advisor to assist more in strategy instead of 

tactics.   Accomplished (five attended) 

xi) Students will refine their resumes and post to 

our website for potential employers to review.   

Not accomplished  ▄ 

 

Professional Development (off-campus)  

i) We will at-

tend three meet-

ings of the Tam-

pa Bay Business 

Chapter of the 

AMA.  Members 

must review a 

handout on eti-

quette and gen-

erating conversation before attending.  Beyond 

the knowledge learned at these meetings, net-

working is critical to job search.  At least four  

members will attend each  meeting.    Accomplished 

(four meetings: average seven attended) 

ii) We want six members to 

attend at least one meeting of 

the Tampa Bay Business Chap-

ter of the AMA.   Accomplished (nine)   

iii) We will attend one professional meeting of 

the University of South Florida’s AMA.  At least 

four members will attend.  We learn from their 

guest speaker and examine how another chapter 

conducts business.   Accomplished (eight attended) 

iv) Ten members will conduct a telephone inter-

view with a representative in a career field they 

are considering.  This will help students identify 

careers or solidify choices already made.   Not accom-

plished  

v) At least five members will 

attend an all-day tour of local 

marketing firms sponsored by 

the Tampa Bay AMA Chap-

ter.   Not scheduled this year 

vi) At least five members will 

attend the regional confer-

ence at Florida International 

University in Miami.  We will learn from other 

successful chapters.   Accomplished (nine attended) 

vii) We have applied for a grant from the local 

water municipality to educate homeowners on 

the benefits of xeriscaping (i.e., minimize water 

use).  Students will learn how to conduct market-

ing research, write a report, and present it.  Ten 

members will participate.  Accomplished (grant not re-

ceived)  

viii) We will improve our website and submit it 

for competition at the ICC.  Accomplished  

ix) At least one member, will compete in the sales 

competition at the ICC.  These skills are neces-

sary for recruiting new members, fundraisers 

(especially the basketball tournament), and the 

SGU grant application.  Not accomplished  ▄ 

 

 

Ashley Nelson   
        February 2012 

http://www.hsn.com/
http://www.352media.com/


S ince stewardship is one of the university’s core values, we believe in, and practice, altruism.  Most of our service has 

been through direct involvement, from working with a Christian retreat on a University-sponsored community 

service day (twice annually) to visiting and hosting the local Boys and Girls Club.  We have also contributed financially to 

worthy organizations (e.g., toys for needed children at Christmas, a canned food drive at Thanksgiving, to Easter baskets 

for hospitalized children).  All members, except newly-recruited ones, have participated in at least one community service 

activity.  

 We  have accomplished or partially accomplished every objective except one.   Assuming our Easter baskets will 

cost the  same as our Christmas presents ($161) and the cans are worth $.50 each (approximately $21 for 41 cans), by 

year’s end, we will have donated $343.   With 46 members, this is almost $10 per member.   Our true contribution is in man

-hours.  We estimate almost 70 hours of volunteering .      

 i) At least five members will participate in each 

of the school-sponsored community service days 

(two per year) where the University assists local 

charities.   Accomplished  

ii) In September, we will visit the Boys and Girls 

Club to play games with the children (10 mem-

bers will attend).   Accomplished  

iii) During Halloween, we will hold a party for 

children at the Boys and Girls Club (10 members 

will attend).    Accomplished  

iv) During Thanksgiving, we will collect 100 cans 

for charity.   Partially accomplished (only 41 cans)  

v) During the holiday season in December, we 

will provide toys for at least 10 needy children.    

Accomplished  

vi) During 

Easter, we 

will provide 

baskets for at 

least 10 hos-

p i t a l i z e d 

c h i l d r e n .   

Scheduled (April)  

vii) We will 

register 75 

students in a 

Bone Marrow 

database by promoting the campaign 

throughout the campus.   Not accomplished  

viii) In February, we will visit the Boys and Girls 

Club to play games with the children (10 mem-

bers will attend).    Accomplished 

ix) We want to create 10 videos for AMA Saves 

Lives.    Accomplished  ▄ 

GOALS and ACTIVITIES   

   Community Service  

Boys & 
Girls Club 
Halloween  

Boys & 
Girls Club 
Christmas 



GOALS and ACTIVITIES 
  Fundraisers 

T he chapter has raised or will raise $7244, which is $157 per member (46).  This exceeds our pro-

jections by $3285.  Thus, we will be able to send six members to the ICC.  Our care package 

promotion was huge because we sent the request by e-mail instead of mail, significantly reducing 

costs.   We are too reliant on two fundraisers and did not accomplish our goals with the basketball 

tournament.  We need another major fundraiser.  We will sell Saint Leo logo t-shirts with our spring 

care package promotion, which may be the answer.  Fall Family Festival was more of a promotional 

event than fundraiser.   We are too reliant on care packages and student government.   

EVENT PROJECTED FALL SPRING OVERALL 

Care package 1404 882 882 1764 

Fall family 55 55  72 

Basketball 960  0 0 

t-shirts 240 120 120 300 

Student Govern-

ment 

1300 1300  5108 



GOALS and ACTIVITIES   

   Internal/External Communications 

i) We will post fliers throughout the campus ad-

vertising the AMA once during each semester. 

Members learn how to create advertisements.   

Accomplished  

ii) We will sponsor one social event per academic 

year  to attract new members and communicate 

with current ones (10 members will attend).  Fli-

ers will be placed throughout campus to notify 

potential members.  Members must employ per-

sonal selling skills to convert attendees into 

members.   Accomplished (March) 

iii) We will attend SGU meetings (biweekly) 

throughout the academic year.  Members learn 

how the political process works and to lobby.  

Accomplished (missed first meeting)   

iv) We will refine the chapter’s website, and we 

will post current information.  Members learn 

how to judiciously convey information.  Accom-

plished  

v) We will improve communications between 

members through continued use of the chapter's 

semester newsletter (at least two per year).  

Members learn how to construct a persuasive 

marketing piece.   Accomplished (second scheduled) 

vi) We will send our spring-semester newsletter 

to AMA alumni and University marketing gradu-

ates.  This provides a fertile ground for infor-

mation conveyance from recent graduates about 

the marketplace.  Scheduled (April)  

vii) The Executive Board will meet weekly with 

the faculty advisor to review planned chapter 

events along with normal business proceedings to 

present members with a well-planned and orga-

nized series of activities throughout the year.   

Accomplished     

viii) We will elect a new Executive Board in the 

spring to ensure continuity.   Accomplished  

ix) The faculty advisor will discuss the AMA in 

his classes throughout the year, which includes 

almost all marketing majors.   Accomplished     

x) We will advertise in the school newspaper.  

This promotes the organization’s achievements 

and recruits new members.   Scheduled (April) 

xi) We will have an exhibit at Fall Family Festi-

val.  This promotes the organization to current 

students, alumni, and parents.  Four members 

will attend.   Accomplished  

xii) We will reach 100 percent of University’s full

-time students with an average frequency of 

three.    Accomplished 

xiii) We will refine our Facebook account and 

will post current information.   Accomplished   

xiv) We will create a PowerPoint slide show and 

recruitment video to promote the chapter.  Stu-

dents learn how to create a persuasive message. 

Accomplished (video will be done by March)    

xv) We are developing a mentoring program with 

alumni to assist students in career development.  

Not accomplished ▄ 

w e accomplished 93 percent of our objectives.  Our April newsletter will be sent to all Marketing majors from 

the last decade.  We are still in negotiation to establish a mentoring program 

through the Tampa Bay business chapter of the AMA.  Out website and Facebook accounts have 

been used extensively.   ▄  

93% accomplished  



GOALS and ACTIVITIES   

   Membership 

i) We will increase new memberships by 318 per-

cent (from 11 to 46) by year's end.  Accomplished (46 

members)  

ii) We will increase overall underclassmen mem-

berships by 100 percent (from three to six) by 

year's end.  Accomplished (seven members)  

iii) We will increase membership of non-

marketing majors by 100 percent (from three to 

six) by year’s end.   Accomplished (14 members)  

iv) Every member attending the ICC must attract 

a new member.  Accomplished  

v) Eighty percent of members will be active by 

year’s end (i.e., 10 points on our membership 

scale).  Partially accomplished (68%)   

vi) Ninety percent of Chapter members will be 

International AMA members.   Accomplished  

vii) Every member who accumulates 10 points on 

our membership scale will be given a University 

AMA logo t-shirt.   Scheduled (April)   

viii) Every graduating senior who accumulates 10 

points on our membership scale will receive free 

business cards.   Scheduled (April)  

ix) We will visit at least five freshman classes to 

speak about the benefits of the AMA.  Members 

must employ personal selling skills to convert 

prospects into members. We will distribute our 

recruitment brochure.    Not accomplished 

x) We will distribute a letter to all University 

students (fall semester) introducing them to the 

AMA and explaining the benefits of membership.  

Members learn how to create a direct mail letter.  

We will attract two new members.   Accomplished 

xi) At least two members will man a display table 

at the cafeteria during the Marketing Week in 

the fall semester to distribute AMA material and 

to attract at least two new members.  Members 

learn personal selling skills by promoting the 

AMA to prospective members.   Accomplished (four)  

xii) We send a direct mail letter to all business 

faculty asking them to announce when our week-

ly meetings are.   Accomplished  ▄ 

 

W e exceeded our membership goals, with 83 percent of objectives accomplished, which increases to 92 percent 

when including partially accomplished  This is our largest group of 

active members ever.  We now have a strong mix of upper- and lower-classmen, 

which bodes well for the next year.   To aid that continuity, we refined our execu-

tive board descriptions, which are given to all new executive board members.   Final-

ly, we need to keep members active, which has been a problem.   

83% accomplished  

318% increase in membership 



GOALS and ACTIVITIES   

   Chapter Operations 

i) We will hold a banquet at year's end for all 

members, during which we will recognize the 

Chapter's most active members and present 

awards for “Business Student of the Year” and 

“Business Professor of the Year.”    Scheduled (April) 

ii) We will refine the point system to measure 

members' involvement in chapter activities.  

Points are allocated based upon time involved 

and organization goals.   Accomplished  

iii) The top four chapter members, at a minimum, 

will be rewarded with a “free” trip to the ICC.  

Accomplished 

iv) We will submit the Chapter’s Officer List to 

AMA headquarters.   Accomplished  

v) We will submit the Chapter Plan and Annual 

Report for competition at the ICC.   Accomplished  

vi) We will nominate the Chapter Faculty Advi-

sor for the Hugh G. Wales award.   Accomplished   

vii) We will nominate worthy, senior-standing 

marketing members for Alpha Mu Alpha.   Scheduled  

(April)  

viii) We will refine our list of Executive Board 

functions by title.  All goals from this plan are as-

signed to specific members to ensure accountabil-

ity.   Accomplished 

ix) The vice president for communication will e-

mail all members at least two days before a chap-

ter event (i.e., speeches, fundraisers).   Accomplished 

(faculty advisor did)   

x) We will improve the number of chapter mem-

bers who routinely participate in chapter fund-

raisers.  Fifty percent of 

members will participate.  

Accomplished (22)  

xi) We will maintain a 

membership mixture by 

class on the Executive 

Board to ensure conti-

nuity in the future (i.e., 

at least one freshman, 

sophomore, or junior).  This ensures that corpo-

rate memory does not reside merely with the ad-

visor.   Accomplished 

xii) All students, members and nonmembers, at-

tending on-campus and off-campus events will be 

surveyed (questionnaire) after each event.  This 

will be disseminated to members and used to im-

prove future events.    Accomplished  

xiii) All members will be surveyed 

(questionnaire) at the semester’s start to deter-

mine what fundraisers and events the chapter 

should do.   Accomplished  

xiv) Starting in November and ending in March, 

we will elect a member of the month, whose pic-

ture will be displayed on our website.  Accomplished 

xv) In January, we will hold an execution meeting 

for Executive Board members, where each is re-

quired to explain how they will achieve his/her 

goals.  Accomplished ▄ 

W e  accomplished 100 percent of our objectives.  More importantly, we increased membership dramatically and 

are reestablishing relationships with alumni through our newsletter and inviting 

them on-campus as speakers.   We faltered dramatically with the executive board not assuming 

their intended leadership roles., but we have a new board, which is hardworking and responsi-

ble.    We  believe we are developing a culture of accountability,   

100% accomplished 

Regional Conference 
        October 2011 


